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Hepatitis Awareness Month Resource Page 
§ ABCs of Viral Hepatitis feature
§ Live-read radio PSAs
§ Buttons & badges 
§ Proclamations

http://www.cdc.gov/hepatitis/heppromoresources.htm

http://www.cdc.gov/hepatitis/heppromoresources.htm


FREE Posters and Fact Sheets 

§ Select and place orders here: 
http://wwwn.cdc.gov/pubs/CDCInfoOnDemand.aspx?ProgramID=48

§ Takes 2-4 weeks to ship 

http://wwwn.cdc.gov/pubs/CDCInfoOnDemand.aspx?ProgramID=48


National Campaigns



Know Hepatitis B Campaign
§ Multilingual campaign developed by CDC & Hep B United 

– Launched in 2013, with 4 phases so far 

§ Goal: Increase testing for chronic Hepatitis B
§ Audience: Asian Americans 
§ Main languages: Chinese, Korean, Vietnamese, English
Campaign resources: 

– Suite of materials developed to encourage testing for hepatitis B
– Materials can be modified for local communities and events

Campaign Website: www.cdc.gov/KnowHepatitisB

http://www.cdc.gov/KnowHepatitisB


Campaign Materials 

§ Patient Education 
Materials 
• Fact sheets 
• Posters 
• Infographics
• Localized templates for 

flyers and ads
• Risk assessment card

§ Provider Clinical Tools

§ Broadcast 
• Video PSAs 
• Radio PSAs

§ Digital and Social Media 
• Banner ads
• Buttons and badges

§ Print Ads



Video PSAs 

Cantonese
Mandarin

Vietnamese
Korean

http://www.cdc.gov/knowhepatitisb/materials.htm#psa 



Patient Education Fact Sheets

English
7 Asian Languages
English for Native Hawaiians and Pacific Islanders
5 African Languages http://www.cdc.gov/knowhepatitisb/materials.htm#factsheets



Posters, Infographics, Flyers, Quizzes 

https://www.cdc.gov/knowhepatitisb/materials.htm

https://www.cdc.gov/knowhepatitisb/materials.htm


Using Know Hepatitis B Materials



Know More Hepatitis
§ National Multi-Media Campaign 

– Launched in late 2012, with 4 phases so far

§ Goal: Increase hepatitis C testing of those born 1945-1965 
§ Audiences

– Consumers born from 1945 to 1965
– Primary care providers

Campaign Website: www.cdc.gov/KnowMoreHepatitis

http://www.cdc.gov/KnowMoreHepatitis


Campaign Materials 

§ Patient Education Fact 
sheets 
• Posters 
• Infographics
• Fact sheets 

§ Provider Clinical Tools

§ Broadcast 
• Video PSAs 
• Radio PSAs

§ Digital and Social Media 
• Banner ads
• Pre-roll buys 
• Buttons and badges
• Twitter & YouTube

§ Print/Out of Home
• Print ads
• Airport dioramas 
• Billboards 
• Transit ads 



TV PSAs & YouTube Videos



Campaign Materials



Use of Campaign Materials
§ Materials are in the public domain
§ Encourage their use if it meets your needs
§ Open to suggestions for new materials 



Provider Clinical Tools

https://www.cdc.gov/hepatitis/resources/healthprofessionaltools.htm

https://www.cdc.gov/hepatitis/resources/healthprofessionaltools.htm


Hepatitis Risk Assessment
§ Purpose: Easy to use, online tool designed to assess a 

person’s risk for hepatitis A, B and/or C
§ Audiences:

– Baby Boomers
– Asian Americans
– People with past risk behaviors or events

§ Application: Used in privacy of person’s home 
or at a doctor’s office

§ Action: Tailored CDC recommendations to foster dialogue 
with provider

§ Located: http://www.cdc.gov/hepatitis/RiskAssessment/

http://www.cdc.gov/hepatitis/RiskAssessment/


Hepatitis Online Risk Assessment
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Promoting the Risk Assessment

http://www.cdc.gov/knowmorehepatitis/Media/ButtonsBadges.htm#HRA

http://www.cdc.gov/knowmorehepatitis/Media/ButtonsBadges.htm


Get Involved & Stay Connected 



Sign up for GovDelivery



@CDCHep

§ Started in 2009
§ >35,000 followers
§ Supports recommendations 

and campaigns



Get Tested Website

https://gettested.cdc.gov/

https://gettested.cdc.gov/


Be #HepAware Thunderclap

http://bit.ly/2q2S44e

http://bit.ly/2q2S44e


For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.

Thank you

For more information, contact
Sherry Chen at schen1@cdc.gov
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