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Service Population 

AAPI Population Size: 901,058, 27.8% growth (2021-2024) 

• Asian India: 274,428
• Filipino: 169,520
• Chinese, except Taiwanese: 156,207
• Korean: 73,081
• Pakistan: 45,916
• Vietnamese: 37,590   

Largest Asian American Ethnic Groups in Illinois

• 63.6% of AA adults speak a language other than English at home 
• 29.4% of AA adults are limited English proficient (Speak English less than “very well”)     

Language Access: 
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Cont.

Counties with Highest AAPI Populations
Share of County AAPI 

Population 
Size of AAPI Population 

Cook County: 7.7% 404,562

DuPage County: 12.6% 117,059    

Lake County: 8.5% 60,476 

Will County: 5.9% 41,280

Champaign        
County:

11% 22,742
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Focused Areas - Demographics
Armour
Square
(60616, 60609)

Bridgeport        
(60608, 60616, 
60609)

Chicago

Total population 13,847 33,593 2,742,119

Age (median) 46.5 37.52 34.8

Asian (%) 60 40 10.8

College graduate (%) 28.57 38.02 43.73

Foreign born (%) 48.07 35.94 20.58

Limited English proficiency (%) 33.7 17.48 7.1

Median household income ($) 43,787 68,505 64,539

Per capita income ($) 27,159 35,297 41,673

Poverty rate (%) 20.1 14.69 17.22
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Health Indicators 

Armour Square Bridgeport Chicago

Cervical cancer diagnosis 13.7 15.17 10.03

Colorectal cancer diagnosis 68.66 60.68 43.14

Lung/bronchus cancer mortality rate 41.7 40.7 35.0

Cervical cancer screening 38.3 44.4 63.4

Colorectal cancer screening 40.2 46.3 62.2

Tuberculosis 28.8 5.9 1.0
Received needed care 66.2 75.2 77.7

Routine checkup 70.7 59.5 77.1

Adult physical inactivity 34.1 15.6 28.6

Annual dental cleaning 53.8 55.3 62.2

Adult loneliness rate (% of adults) 34.0 32.2 30.4

Unmet mental health treatment needs among moderate or 
serious psychological distress rate (% of adults) 

93.8 92.1 73.4
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Cultural Barriers to Hepatitis B Educational & 
Awareness Campaigns

Stigma and 
discrimination 

Fear and distrust 
western medicine 

Communication and 
language challenges

Influence of family 
and community 

leaders

Lack of awareness 
of prevention and 
care knowledge

Cultural beliefs and 
attitudes (e.g., 

suffering, fatalism, 
Karma) and health 

screening

Cultural practices 
(e.g., sharing family 
meals, unprotected 

sex)

Lack of health 
insurance 

Challenges of 
acculturation 
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Culturally Sensitive Hepatitis B Educational  
and Awareness Campaigns

            
Campaign Messages to 
address the barriers 
including cultural beliefs, 
attitudes, and behaviors 

Provide translations

Tailor the materials to 
reflect the literacy level 
of the service   
populations

Hire dedicated bilingual 
and bicultural staff, 
including CHWs or lay 
health educators

Accommodate the 
clients’ schedules and 
transportation needs 

A lot of reminders
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Cont. 

Culturally 
Sensitive 
Hepatitis B 
Educational and
Awareness 
Campaigns

One stop wrap around services 
through expanding the programs and 
building partnerships

Cross referrals and leverage 
resources

Confidentiality and PII
Customer satisfaction surveys and 

community surveys to ensure quality 
Become a trusted service provider 

through “Word of Mouth” 
  





Effectiveness and Efficacy – the role of 
culture in campaigns for Hep B

Strategic
plan

Program 
design

Implement-    
ation

Evaluation

Needs 
assessment



Questions and Answers



THANK YOU!
Contact Information:

 Jing Zhang, PhD
  Director of Community Health Programs
  Jingzhang@maha-us.org
     (312) 248-8363

 Jennifer Soung
  Health Program Coordinator
  jennifersoung@maha-us.org
     (312) 763-3116

  

VISIT US @ HTTPS://MAHA-US.ORG

218 W 26th Street, 
Chicago, IL 60616

228, W Cermak Road, 
2nd Fl, Chicago, IL 
60616

3500 S Morgan Street
Chicago, IL 60609

1935, Springbrook 
Square Drive, 
Naperville IL 60564

Office Locations:

mailto:Jingzhang@maha-us.org
mailto:Jingzhang@maha-us.org
mailto:Jingzhang@maha-us.org
mailto:Irenema@maha-us.org
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NIDOA OHIO CHAPTER
NIGERIANS IN DIASPORA ORGANIZATION



Festival

OUTREACH & EVENTS
Picnic Media

Providing education and testing at a local African Festival: This event
would provide us with the opportunity to connect with the Nigerian
community as well as the other African communities.
 



Festival

OUTREACH & EVENTS
Picnic Media

Nigerian Picnic has occurred every summer since 90's and it has been an
event that has been a collaboration effort among several Nigerian
Organizations in Columbus

 



Festival

OUTREACH & EVENTS
Picnic Media

We planned to create digital education that would promote awareness,
education and advertisement for free testing. 

 



We realized very quickly in the beginning of 2025 that due to political changes
people were not attending large events or socializing in large gatherings.  

PROBLEMS

Our focus on education and outreach was on based majority on connecting
with people in public settings and large crowds so this became a problem and
we had to pivot quickly.



We decided to focus on providing digital education that could be replayed and
watched from anywhere. We created Youtube videos, we offered free testing
that people could sign up for digitally . We also provided information to leaders
of Nigerian organizations to help us promote Hepatitis B education. 

SOLUTIONS

We also have an event in October that focuses on celebrating Nigerian’s in the
Diaspora and we are also planning to use this event to continue to provide
awareness and education.





CONTACT

Email: PRESIDENT@NIDOAOHIO.ORG 

WWW.NIDOAOHIO.ORG

YOUTUBE  @NIDOA-Ohio



THANK YOU
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